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10% of the population

+ 3.7 million adults
Mostly Rural

Up to 44% unemployment
+R1968-R3082/hh/month
Earn less than 5% of total
income

* 52% of the population

e + 20 million adults (15+)

e LSM 4&5: Mostly rural

e LSM 5&6: Increasingly urban
* Up to 44% unemployment

e +R3 798—-R7 550/hh/month
e About 27% of total income




22% of the population

+ 8.5 million adults

Urban

Up to 26% unemployment

+ R12 789-R18 728/hh/month
+ 28% of total income

Pictures used with permission from
Prof HC Schonfelct, University of Pretoria
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COMPARISON

Growth in Starch Commodity Consumption - % over 10 years

M Wheat 2005-2015 ® Maize 2005-2015 ® Rice 2005-2015

SA: China + EU + US:
4.5 m t wh maize 92 m t maize
3.2 m t wheat 243 m t wheat
1.3 m trice 114 m trice

South Africa

Sub-Saharan Africa China United States Europe (28)
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Share (%) of LSM group
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Represents about 60% of SA adult population
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WHICH FACTORS
INFLUENCE CONSUMERS’
FOOD DECISION-MAKING?

fppt.com




‘\:‘a\ﬂ?&q?__s.f - - < B :n K&w_s-f - . .
ModePef¥actors affecting e mm e Examplesoffactersaffecting . .
g E=RPk= N\ % staple demand: lower inc B 1 %4 TAY
fOOd dema nd (Padberg, et al., 1997) \h: L=l \_1 L _‘ e — L-\_ — O Ve R T \_‘_: L=l \_1 L _‘ o L'\
Eg.l‘}zl;:'::r-related l ff \ b'\I\-\\‘ \ . .
Cultural norms and values Food demand motives Affordabi 'ty SatIEtv
+ In the soci-ety "| » Nutritional
« In the family / reference « Health
group « Enjoyment s
« Convenience Demand Value'fOr'money Taste (@)
« Safety / Transparency g:::::::r L <
Socio-economic situation + Compliance with the g ('_2
« Stage in life cycle, age norms of a reference o o
+ Education / Profession .| group T =
« Employment/Leisure time » Prestige Qppeara nD G}d uct safety 8 T
* Household size + Environmental / o 8
+ Urban/Rural household Political motives % S
* Income [
. < A
Attitudes @d uct quality Ga nd loyalty —~+
Product-related variabl il
« Pri =
% Q:::ﬁty Perception )
» Euckigs (mostly biased) -—l Convenience Texture
« Service
* Availability

—7 ] fppt.com

AFFORDABILITY OVER TIME
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Indulgence...

V RAISIN & CINNAMON
SPECIALITY BREAD

~ Low Gl
\IWhite Bread

Opportunity:

Greater emphasis on

the local origin of

grain foods??? -

SOME THOUGHTS ON THE
POTENTIAL IMPACT OF THE
PROPOSED INSPECTION FEES...

3.3c per loaf

Brisumer impact:
3.5¢/loaf (+0.2% on 2016 price)

* Cost to industry: White bread
R72.1 million (0.19% of est 2016 revenue)

* Cost to industry: Brown bread
R38.1 million (0.21% of est 2016 revenue)




