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ABOUT

PROUDLY
SOUTH AFRICAN

Proudly SA is the country’s buy local advocacy campaign that works hard to
promote the purchase of locally manufactured, grown and produced
products or services by government, the private sector and by individual
consumers. Buying local stimulates job creation, whilst buying imported MADE IN SA
goods exports jobs.

Without a strong local market, many companies cannot survive. It is difficult
to substantiate the retention or creation of jobs as a result of our work, but
it is easy to see the direct consequences of not buying local when stores,
factories and businesses close down and are forced to retrench workers.
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PUBLIC SECTOR
Local Procurement Regulations (Support)




PROUDLY@ Be Proudly South African. Buy Local to create jobs
SOQUTH AFRICAN

OPPORTUNITY TO TENDER

Dear valued Proudly South African member

In accordance with our value proposition exclusively
available to Proudly South Afncan member compa-
nies, we hereby share first-hand access to a tender
opportunity in your sector and/or region.

Please notify Us should y@suceﬁssfuﬂy be awarded
the tender attaehed.

Download Tender Document | About Proudly South African | How To Register | Contact Us
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Members of Proudly South African share a commitment to an uplifting ethos that promotes
social and economic change anc progress. They make a meaningful contribution to building
South Africa’'s economy, allevialing unemployment and retaining existing employment
cpportunites

To contacl us please visit hilp Javww.proudlysa.co.za or call 27 (11) 327-7778.

This emall was delivered (o you by:
23 Sturdee Avenue,

Rosebank, Johannesburg,
Gauteng

TENDER MONITORING SYSTEM PROUDLY

SOUTH AFRICAN ¢

PUBLIC SECTOR PROCUREMENT DESIGNATIONS — TENDER MONITORING
FUNCTION:

A public sector tender monitoring tool (similar to SACTWU — clothing and textiles);
* To monitor tenders issued by all organs of the state and advertised on online websites;
» Continuously search for tenders issued for designated products (sectors) using keywords;

 Currently linked to over 763 websites (entity websites and NT mandatory online
platforms/sites);

e Assist all state organs with compliance to local content provisions of the PPPFA;

* Intervene when tender/RFP is issued (with the dti’s Industrial Procurement Unit) and not
after the tender is awarded or contracts are issued;

* Value-add for Proudly SA members as they will be notified of tenders related to their offerings
(and in their areas of operation — locality);



MIGRATION WITH THE CENTRAL SUPPLIER DATABASE SOU,H’;RF‘,’?‘,’&‘NYC

recruitment

Power Bl reporting carie:;?;nsgf;g:sal

Data warehouse

Treasury Database Proudly SA SAP Database

CSD and Proudly SA database integration map
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Aimed at educating public sector procurement
officials and those tasked with
procurement/buying in the public sector on
the local content provisions,

To ensure that procurement officials comply
with applicable localisation procurement
regulations;

Hosted in all 9 provinces, in partnership with
the dti and the provincial Treasury
departments during 2019/20 financial year;

Presentation made to State Owned Enterprises
Procurement Forum in October 2019 on
localisation regulations;

Presented at the Eastern Cape procurement
forum in December 2019




PRIVATE SECTOR
Procurement Efforts




JOBS SUMMIT - LOCAL PROCUREMENT COMMITMENTS

4
To give effect to the local procurement
commitments of the private sector in the Jobs
Summit Framework Agreement, a local
procurement technical committee has been set
up and advocates have been appointed to ensure
that a holistic approach is implemented,
encompassing short to long terms measures to
ensure that local procurement remains at the
centre of the economy recovering.

These advocates include Proudly South African,
Manufacturing Circle, South African Breweries,
Business Leadership South Africa and Business

Unity South Africa. (Now partnering with B4SA)
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Status Update

Comments

- e Completed onTrack - o

Jan Feb Mar April May June July Aug Sept Oct Nov

Identification
of local
procurement
opportunities

Import tracker

Appointment of research service
provider to provide study

Study

Commitment
of business

Engage for commitment

Prepare partnership proposition
for business

Collect formal commitments from
companies

Tracking and
monitoring
business
commitments

Identify and assess channel track

Invest in developing to ensure
optimal use

On board businesses

Supply dashboard to DTIC




LETTER TO PRIVATE SECTOR - CALL TO ACTION prouoLy /)

SOUTH AFRICAN

* We are therefore calling on Corporate South Africa to:

o Review procurement practices and to give preference in all cases possible to companies that are manufacturing
locally;

o Make procurement commitments to give preference through their entire supply chain to local manufacturers;
o Earmark procurement opportunities for companies manufacturing locally; and

o Utilise a procurement portal that influences localisation and transformation to refer and find high performing
suppliers and advertise procurement opportunities.

* These may be simple locally-made substitutions such as detergents/disinfectants for bathrooms and kitchens, new
workspace furniture as offices and factories are reconfigured to accommodate physical distancing, new uniform
orders, stationery, and other daily consumables.

* We urge you to relook at technical specifications for equipment which may in the past have precluded local
companies from pitching for your tenders, even though their machinery is more than adequate for your
requirements. Look at breaking orders into tranches to enable smaller businesses to meet delivery demands.
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As large companies operating in South Africa, we recognise the long-

term strategic benefit of current legislation focusing on transforming M AP
and localising our supply chain, beyond philanthropic reasons or/and to
comply with legislation. In this context, corporates are increasingly
investing in Enterprise and Supplier Development initiatives.

However a number of challenges remain :

* Finding vetted manufacturers according to local content
requirements at acceptable industry-standard levels of quality with
the capacity to keep up with demand required from large
organisations;

* Finding high performing transformed suppliers across all categories;

* Bridging the gap between buyers' expectations and suppliers'
capabilities;

* Suppliers' over-reliance on limited key accounts.

Forgot your patsword?
* Market Access Platform (MAP) is an online portal that influences Click hare
localisation and transformation. It enables corporates to refer, find Want to connect?

and rate vetted high performing transformed suppliers across Contact Uy

industries thereby creating market access for suppliers while
mitigating sourcing.




MARKET ACCESS PLATFORM JOINING CRITERIA

SOUTH AFRICAN ")

BUSINESS UNITY SOUTH AFRICA

The Market Access Platform serves as a verified platform for corporates to source suppliers that meet transformation and localisation requirements as a
prerequisite for procurement/tender opportunities.

Note: No costs are associated to utilise the platform for either Corporate Members or Suppliers.

Corporate Members Suppliers

Turnover >R50 million Preference for suppliers with >51% Black Ownership.
However no exclusions will be made

Regulatory Compliance - CIPC,SARS,BBBEE No turnover limit

Has to have supplied the Corporate Member within the last

National footprint and beyond our borders 12 months. Note: In response to current unprecedented
Transformation Requirements times, new suppliers will not be excluded & will be permitted

Requirements considered for to join.
Positive reputation Transformation

Corporate Member must have procured > R50,000 from the
Supplier in the last 12 months. Note: In response to current
Supply chain synergies unprecedented times, new suppliers will not be excluded &
will be permitted to join

Committed to transformation and localisation

BBBEE Level 1 - 4 Status

Requirements >50% local content
considered for
Localisation

High quality vetted products




COVID-19
Local Procurement Interventions




GOVID-19
PORTALS
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PROUDLY SOUTH AFRICAN
LOCALLY-MANUFACTURED FABRIC MASKS
FOR NON-MEDICAL USE

on s page have boen Kol

MANUFACTURED
DETERGENTS AND
DISINFECTANTS

Face Masks Hand Sanitisers Detergents and
Disinfectants

ABOUT PROUDLY SOUTH CONTACT INFORMATION
AFRICAN

23 Sturdee Ave

MELROSE




PROUDLY SOUTH AFRICAN
LOCALLY-MANUFACTURED FABRIC MASKS FOR
NON-MEDICAL USE

the site have con is page have been ocaly-made

M
BEBE  ACCREDITED FFP2 TO GENERAL
== PUBLIC RE-USABLE OPTIONS

Coninct! Mohan  Essa

Emal monsnBiwig.co.za

Pleated 3 Ply

WASHABLE

1. Plastic Coatod nise cip
[13em dorg )

4 Width 100me X Langth 180mm
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PROUDLY SOUTH AFRICAN
LOCALLY PRODUCED HAND SANITISERS

CLICK TO REGISTER

GUIDELINES RELATING TO THE PRODUCTION OF HAND AND OTHER SANITISERS

) wartng 8

HAND
SANITISERS

AIRVENTFIL PTY LTD

M VEKEWE Cornact Tavey

ALVA GROUP PTY LTD BONTLEFELA

agents. Sud-San
elminates 36 669% of
bacters on haid sufaces
Arvlable in 618 251
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PROUDLY SOUTH AFRICAN
LOCALLY PRODUCED DETERGENTS AND
DISINFECTANTS

CLICK TO AEGISTER

GUIDELINES RELATING TO THE PRODUCTION OF DETERGENTS AND DISINFECTANTS.

DETERGENTS &
DISINFECTANTS




W 427 ()32 7778 |
9 23 Sttes Awrncs, Rossbark, Joharnasbury,
Gauteng

pnogmyg, Home COVID-18 About us Membership Database Events Human Resources Tenders News 2 Oniine

y

SOUTH AFRICAN

FAGE
SHIELDS




visit www.proudlysa.co.za
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1)Register with Proudly SA to bhecome a Member. Send email to Info@proudlysa.co.za
2)Register with the clothing bargaining council on www.nbc.org.za

Steps
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MANUFACFUREE
ANITISERS EORWOUR
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HAND

JANITISER

visit www.proudlysa.co.za ) & visit www.proudlysa.co.za &7

visit www.proudlysa.co.za




DISINFECTANTS AND DETERGENTS

REGISTER AS
A SUPPLIER OF

M MANUFACTURED
DETERGENTS AND

[oclly

SNFEC, S MANUFACTURED DISINFECTANTS
é\ @ Z MANUFACTUR L@ DETERGENTS AND FROM OUR PORTAL
A / DETERGENTS AND NS ) DISINFECTANTS

DISINFECTANTS

visit www.proudlysa.co.za visit www.proudlysa.co.za visit www.proudlysa.co.za
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MANUFACTURED
BLANKETS AND BABY WEAR
FROM OUR PORTAL

lef} frrrbv- /lw/ eloovn Ly [(7&{40;/‘

visit www.proudlysa.co.za

By Lrealiy

MANUFACTURED FACE MASKS,
DETERGENTS AND SANITISERS
FROM OUR PORTAL

SANITISERS DETERGENTS &
DISINFECTANTS

visit www.proudlysa.co.za

lef} Frow tbe eConormy ﬁ?o{itcfl"




GCIS

Social media
* Twitter
CIPC * Instagram
* Facebook
* LinkedIn
. PORTAL Public Transport
Industry bodies TOUCHPOINTS * SANTACO
* Mango
* Gautrain
* Rea Vaya
Corporates

Schools/Universities

Retail associations



SOCIAL MEDIA

Twitter, Facebook, Instagram, LinkedIn

ul Vodacom-Stay Safe & 12:13

< PROUDLY.SA
Posts

Suvws

¥k proudly.sa

visit www.proudlysa.co.za

1}Register with Praudly $A to become 3 Member. Send email to Info@proudiysa.co.za
2IRegister with the clothing bargaining council on www.nbe.crg.za

-\ o

Steps

visit www.proudlysa.co.za

Optiont: Are you targeting Consumers?

* |oin Proudty

£mail info@proudiysa.co.zo
DTIC gusdelines for the making of masks

e making of masks
7 with the clothing bargaining council for clothing manufacturers
Corg.z0

« Sedl masks on the partal
= Strict agherence 1o criteria is applicable

- Legal act

n will be taken against you f necessary,

® QY

L

PV Liked by beefbythegram and 111 others

proudly.sa Wearing a mask is mandatory so please
buy from local manufacturers making to
recommended guidelines. Our portal features... more
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BROADCASTERS - PRODUCER’S APPROACH
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EastCoastRadio

North West @
Home of the best music
898 .1039 4




BROADCAST COVERAGE TO DATE
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Date Platform Interviewee Duration Audience Reach/Value
27 April Radio 702 Money Show CEO 522 511 000/R85 888

27 April Newzroom Afrika CEO 5’51 5 700/R70 200

30 April Smile fm CEO 2 x 1’05 News bulletins 200 000/R17 000

02 May Kayafm CEO 10'00 774 000/R156 000

05 May Talk with Rams online Happy Ngidi 27°00 TBA




Proudly SA
2020
Consumer Education Campaign
“Game Time”
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em insignificant but when you see
them in the scope of a commercial you realise that the
» vhole is greater than the sum of its individual parts.




TELEVISION PLATFORMS

SABC » MuLTICHOICE

ENRICHING LIVES




SABC
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CARTOON NETWORK
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@ MZANSI
 VAGIC
MuLTiICHOICE

w
ENRICHING LIVES
SuperSport
World of Champions

BEI.* =i NATIONAL I I I(
ENTERTAIMENT GEOGRAPHIC

~~~~~~~ v kykNET




eTV

news

rewind | extra | movies

e € e

movies

m reality toonz




DIGITAL
CAMPAIGNS

Programmatics
Google adwords
Promoted Tweets

3'd Party Adverts



SOCIAL MEDIA




CELLPHONE
MESSAGE POP-UP



BUY LOCAL TVC LAUNCH

IT'S GAME TIME

Dr John Kani reprieves his role as
the conscience of the nation and
calls upon us all to respond to

the current economic crisis by
supporting our own and
BUYING LOCAL!
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WEBINARS/ DIGITAL CONFERECING

LIVE ON
INSTAGRAM

19 JUNE | 12noon - ?pm
@ @proediy.sd | robart MaTARS

LIVE ON
INSTAGRAM

22 MAY | 11=°°"’M
3 @proudtyss | Dmebeialafent
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Local Fridays

THE FUTURE OF - ..- - JOin'-Hfodtmermers Gen Next
MEDIA == 24ADS - REGISTER Future of media

The youth on buyi ng local and Advertising | Branding | Content Connected by o vodacom
creating local brands

.

Happy MaKhumalo Ngidi Brent Lindeque Matalane Ngobeni
Proudly SA Cood Things Cuy Brand South Africa
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ACCESS TO MARKETS
(Capitalising on the AfCFTA)




30 COUNTRIES THAT RATIFIED THE AFCFTA AGREEMENT - Potential Markets

Kenya
Ghana
Rwanda
Niger

Chad
eSwatini
Guinea
Uganda
Cote d’lvoire
South Africa
Sierra Leone
Mali
Senegal

Namibia

Congo, Republic

Togo

Mauritania
Djibouti

Egypt

Ethiopia

The Gambia
Saharawi Republic
Zimbabwe
Burkina Faso

Sao Tome & Principe
Gabon

Equatorial Guinea
Mauritius
Cameroon

Angola




VIRTUAL SHOWROOM WITH AFCFTA COUNTRIES and THE REST OF THE WORLD

" /4 ‘L,.I/?nsatli\e T

JaCketS Default serting -

Online/Virtual showroom

Ladies-Ace jacket Ladies Dom:‘::is:’.me' Bomber n Wit h Tra d e a n d I nve St m e nt
.- o South Africa (TISA) where

buyers can view products
and then buy these on RSA
Made

Ladies-Mbokodo |acket Ladies — Domino Winter Parka Jacket

& R950.00 R1,550.00




THANK YOU
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www.proudlysa.co.za | @ProudlySA | 011 327 7778

info@proudlysa.co.za



